
MIS:
SALES RETURN ANALYSIS

MANIRAMJI
JEWELLERS

PRODUCT WISE ANALYSIS

INSTANCE WISE ANALYSIS TOP 10 RETURNS

TOTAL RETURNS
(During selected period) 14,297,084 

Date

MONTHSOct 2024 - Feb 2025 

SEP OCT NOV DEC JAN FEB MAR APR

20252024
Category Amount ₹ Amount %

RING 119,782                            25.44%
CHAIN 115,483                            24.53%
MANGAL SUTRA 87,064                               18.49%
BRACELETE 82,417                               17.50%
EAR RINGS 42,462                               9.02%
OTHER 21,805                               4.63%
SILVER 1,272                                  0.27%
STONE 324                                      0.07%
HALLMARKING 215                                      0.05%

Grand Total 470,825                            100%

Category No. of Instances No. of Instances %
HALLMARKING 4 20.00%
CHAIN 3 15.00%
RING 3 15.00%
OTHER 3 15.00%
EAR RINGS 3 15.00%
SILVER 1 5.00%
STONE 1 5.00%
BRACELETE 1 5.00%
MANGAL SUTRA 1 5.00%

Grand Total 20 100%

Customer Name Amount ₹ Amount %
Amelia Clarke 87,064                        18.49%
Muhammad Khan 82,417                        17.50%
Thomas Brooks 59,728                        12.69%
William Hall 57,058                        12.12%
Olivia Thompson 54,384                        11.55%
Henry Foster 50,248                        10.67%
Ava Richardson 19,660                        4.18%
Isla Walker 16,580                        3.52%
Daisy Turner 16,116                        3.42%
Jack Carter 12,476                        2.65%
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